


Advertising 


Meat/Poultry Items Snare 30.1% Of '78 Ad 
Space (Jan., p. 1) 

Grocery Execs Placing Too Much Emphasis 
On TV's PR Potential? (Jan., p. 3) 

Nutrition Info Doesn't 
(Jan., p. 41) 

New Data, Promotions Being Readied To 
Sell Nutritional Benefits Of Meat WJan., 
p. 51) 

Extensive P-O-P Materials Are Used To 
Hike Deli Volume (Jan., p. 58) 

Ethnie Stress Boosts Kohl's Fish $$ (Feb., 
p. 1) 

New ‘How To’ Book Offers Practical Ad 
vertising Tips (Feb., p. 6) 

Beware Of Firms Exchanging Goods For 
Media Time (Feb., p. 23) 

Full Page Ads Hike Pet Food $$ 80% (Feb., 
p. 38) 

In Norfolk, It's Walters Over Dimaggio By 
50 Points (March, p. 5) 

Handle HBA Ads Same As Grocery GM 
Execs Agree (March, p.62) 

More Independents Make Strong Push For 
HBA Biz (April, p. 1) 

Top Food Chains Invested $77.8 Mil In 
Local Television Advertising In ‘77 
(April, p. 6) 

Chains Try To Shatter Glass Sales Records 
7 Ways (April, p. 34) 

Retailers Confused About Promoting Pro- 
duce Nutrition (April, p. 45) 

Six- To Eight-Week Promos Spur Shampoo 
Sales (April, p. 60) 

They're Still Clucking Over Turkey Spot In 
Dallas (May, p. 12) 

Customers Sought Through 30-Second TV 
Spots (May, p. 12) 

Ticking Watch, Outer Space Themed Tom 
Thumb Spots (May, p. 15) 

10-Second Ads Play Up Print 
(May, p. 71) 

Stronger GM Image Sought Via Ad Push 
(June, p. 1) 

Fixed 1.1% Of Kentucky Grocer’s Store 
Sales Buys Total Advertising Media Mix, 
Spurs Success (June, p. 8) 

Developing Best Ad Program Requires 
Brainstorming Between Retailer/Whole- 
saler Staff With Ad Duties (June, p. 34) 

Ethnic Foods Touted (July, p. }) 

New Film Service, Quick Check-Out 
Touted On TV (Aug., p. 14) 

Publix “Fast Food” Ads Repeat In Leisure 
Sections (Aug., p. 14) 

Circulars See More Stress At Big Bear 
(Aug., p. 15) 


10,000 Pieces Sold As TV Spots Tou 


Sway Shoppers 


Specials 


Straws (Aug., p. 24) 


Tom Thumb Nabs Affluent Via ‘Local’ 
Magazine Food Ads (Nov »p }) 

PMA Hears: In-Store Signs, Ads 
Impact Of Cross-Display (Dee., p.1) 

Up To 30 Items Featured In HBA Only 
Print Ads As Retailers Okay Beefed Up 


Promo Campaigns (Dec., p. 22) 


Hike 


Auto Supplies 


Adding Motor Oil Brands, Providing 
Weight Selection Could Spark 25-50% 
Sales Burst For Category (April, p. 24) 

Motor Oil Sales Jump 50% For Independ- 
ents (April, p. 24) 


Baby Needs \ 
Adult Use Gives Birth To 
Needs Sales (May, p. 1) 
Saby Food Sales Jump 9.2% To Surpass 
$500 Million Level (Sept., p. 118) 

Heavy Diaper Promo Boosts Case Volume 
16-18% (Sept., p. 118) 

aby Sales Earned While Parents Learn: 
Giant Open Air (Sept., p. 120) 


Setter Baby 


Baked Goods 

Look To Yogurt Intros To Thaw Frozen 
Baked Sales (May, p. 84) 

3akery Appeal Slips Because Of Labor 
Cost (June, p.1) 

Pre-Packaged Bake 
Profit Category (June, p. 1) 

Bakery, Deli Managers Certified For Sani- 
tation (June, p. 6) 

Convinced Of Scratch Bakery Traffic, Sales 
Value Big Bear Installs Large Unit In 
New Supermarket (June, p. 56) 

Seek Old-Fashioned Image To Sell Sweet 
Baked Goods (June, p. 58) 

Variety Loaf Intros Rise; Category $$ Are 
Strong (June, p. 58) 

In-Store Bakeries Contributing As Much 
As 5% Of Total Store Sales Via Careful 
Management (Sept., p. 80) 


Goods 


Called Key 


46 


Bartz, Dan 


(See Management Ideas) 


Beverages 

Beer Called Year-Round Seller (Jan., p. 4) 

Wine Sales Tips Available (Jan., p. 6) 

Higher Prices, Increased Use Of Plastic 
Bottles Seen As Chief Soft Drink Trends 
For |978 (Jan., p. 27) 

Supers’ Bottled Water Sales 
10-15% In 8 Years (Feb., p. 4) 

Red Owl's Landor Beats Coffee Crisis 
(April, p. 20) 

Beer Sales Rise 26% As Albertson's Install 
Coolers (June, p. 1), 

Introduction Of More Plastic Soft Drink 
Bottles Sparks Sales Of Larger Beverage 
Sizes: Suppliers (June, p. 42) 

Careful Q&A Should Guide Wine Selection 
Advice, Managers Say (June, p. 47) 

Lucky Stays Loyal To Service Liquor (July, 
p. 1) 

Plastic Bottles Aid Soda Sales Spurt (Sept., 
p. 1) 

Coffee Records Billion-Dollar Sales In- 
crease (Sept., p. 1) 

California Fair Trade Fall Causes 15% 
Price Cuts; Many States See 9:1 Domes- 
tic/Imported Wine Sales (Sept., p. 109) 

Lights Nab 8% of ‘77 Market, To Hit 10% 
By ‘78 (Sept., p. 111) 

30-Day Limits Set For In-Store Coffee 
Stocks By Supermarketers Worried 
About Changing Prices (Sept., p. 113) 

Tea Drinking Rises Despite Price Hike of 
15-20 Percent (Sept., p. 114) 

Alpha Beta Doubling Licenses To Sell 
Liquor From 30 To 60 (Oct., p. 6) 


Increase 


Books 
(See Magazines) 


Building Consumer Awareness 

How Much Do You Know About Consumer 
Affairs? (Jan., p. 28) 

Feb. Quiz: What's Your Consumer Aware- 
ness Score? (March, p. 24) 


Candy 

Candy, Gum, Magazine Volume Soars At 
Least 30% When Supers Install Racks 
Holding More Items (Jan., p. 38) 

Impulse Sales Boosting Chain'’s Candy 
Volume (Feb., p. 24) 

Apothecary Jars Up Candy Sales 25% At 
Almac’s (Feb., p. 26) 

Better Organized Front-End Section May 
Lead To Cut In Candy Lines (Feb., p. 26 

24% In Survey Had Complaints About 
Candy Packaging Quality (Sept., p. 4) 

Stepped Up Promos Combat Candy Price 
Resistance (Sept., p. 115) 


Canned Goods 

Water-Packed Tuna Is Growth Area Of 
Canned Fish (Feb., p. 33) 

Aggressive Merchandising Of Good Crop 
Year Spurs Up To 35% Canned Goods 
Dollar Sales Gain (Sept., p. 126) 

Proper Price Marking Anti-Theft 
Program (Nov., p. 6) 


Ke ys 


Cereals 

Convenience Appeal Spurring Cereals 
Sales Gains (Aug., p. 22) 

Bran Cereal Dollar Sales Up By As Much as 
10% (Sept., p. 124) 

Cereals Approached $2 Billion Mark In 
1977, Up 7.5% (Sept., p. 124) 


Cheese 
(See Dairy) 


Cigarettes 


(See Tobacco) 


Coffee 


(See Beverages) 


Consumers and Consumer Affairs 

Quiz Tests Your Consumerism IQ (Jan., p. 
1) 

Teen Girls Spend $17 Billion On Food (Jan., 
p. 4) 

Retailer, Community Groups Join To Build 
Supermarket (Jan., p. 6) 

Shopping Surveys: What’s Wrong? (March, 
p. 1) 

Teens Buy Hygiene Items In Supers, Study 
Shows (March, p. 6) 

Consumer Affairs Breaks New 
(April, p. 1) 

Stop & Shop ‘Church’ Meeting Profiles His- 
panic Market (April, p. 18) 

Wegman’s Burris Aids Buyers (April, p. 18) 


Ground 


Red Owl’s Candor Beats Coffee Crisis 
(April, p. 20) 

Consumer Activist/Chain Calm May Be 
Upset By Price Hikes (June, p. 1) 

Consumer Grumbles Few And Far Be 
tween After Price Kemoval At Scanning 
Supermarket (June, p. 13) 

Explaining Price Rises Can Reduce Anger 
(June, p. 22) 

Congress Reps Ask For More Store Man- 
ager Input; Want Supers To Lobby In 
Favor of Consumers (July, p. 8) 

Consumer Needs, Competitors 
Guide Plans (July, p. 24) 

Offering Shopper Feedback On Purchases 
Could Be Extra Scanning Benefit: Bro- 
dbeck (Sept., p. 6) 

MRGA Hears: Small Savings Not Enough 
To Draw Shoppers (Oct., p. 6) 

Working 1:1 With Shoppers Tops Respon- 
sibilities Of Colonial’s First In-Store 
Consumer Advisor (Nov., p. 9) 

Nutrition ‘Ism’ Hurts Consumers And Gro- 
cers, Aders Tells EFFA (Nov., p. 14) 


Needs 


Should 


Conflicting Customer 
Brokers (Dee., p. 1) 
Of All Ingredients, Vitamins Concern Con 

sumers Most (Dec., p. 9) 


Confound 


Dairy 

Non-Refrigerated Milk Expected To Debut 
In 1978 (Jan., p. 12) 

Holiday Promotion, Ads, Samples Hike 
Impulse Cheese $$ (July, p. 1) 

Gourmet Cheese Profit Hits 32% (Aug., p. 
1) 

Cheese Sales Goal: 6 Million Pounds In 6 
Weeks (Aug., p. 36) 

Dairy Product Shelf Life Can Be Extended 
By Monitoring Temperature 
Packages (Aug., p. 37) 

Discount of 1 to 1% Percent Taken Off In 
voice Preferred Over Cheese Returns By 
More Retailers (Aug., p. 40) 

Retailers Keep Lid On Dairy Energy, 
Labor Costs By Watching Profitability, 
Productivity, Programs (Sept., p. 84) 


Deli 

Extensive Store-Wide Support Including 
P-O-P Materials Is Effective Tool Used 
By Grocers To Hike Deli Volume WJan., p. 
5S) 


Inside 


May Seminar Stresses Cheese/Deli Combo 
$$ (May, p. 33) 

Bakery, Deli Managers Certified For Sani- 
tation (June, p. 6) 

Entrees Added Today, Drive-Up Window 
Tomorrow? (Sept., p QS) 


Diet Foods 

Heavyweights A Big Market For Supers 
(Jan., p. 4) 

Powdered Proteins Not The 
Liquids (March, p. 6) 

Saccharin Warning Sign Law May Portend 
Trend, Fears Register (May, p. 6) 

Several S.E. Chains Expand 
Salad Dressings (July, p. 30) 

Hospital Contacts Can Aid Dietetic Food 
Sales (Oct., p. &) 


Same As 


Low-Cal 


Effective Public Relations 

‘Write Your Wrong’ Helps NCGA Build 
Consumer Advisory Network (May, p. &) 

Food Editors Say: Grocery Store Manager 
Remains Most Sought After, But Also 
Most Elusive Contact (June, p. 24) 


Electronic Cash Registers 
(See Technology) 


Electronic Funds Transfer 

A&P Tries Electronic Credit (Feb., p. 6) 

Increased Traffic May Not Bring Increased 
Sales When Supermarket Chains Install 
EFT Systems (Feb., p. 58) 

Multi-Media Drive Launched For EFTS 
(Aug., p. 6) 


Employees 

Assigning One Employee To Check In DSD 
Goods Can Help Retailers Hoping To 
Halt Vendor Theft (Jan., p. 19) 

Economic Illiteracy Loses Customers, 
Drains Profits, Says UCLA's Kourilsky 
(Jan., p. 26) 

Lax Chain Policy Invited Bribery (Feb., p. 
1) 

Personnel Function Gets More Complex 
(Feb., p. 4) 

NAWGA Slates 
(March, p. 1) 

Survey Shows Sweetheart Clerk Is Top Se- 
curity Problem In Colorado (March, p. 8) 

Floral Department Quality Maintained 
With Help Of Specially Trained Clerks 
(March, p. 39) 


Productivity Focus 


EDP Auditor Safeguards Against Fraud 
And Theft Through Employee Misuse Of 
Computer Functions (March, p. 22) 

If You Hired More People In ’77, You May 
Get Tax Credit (March, p. 34) 

Fruit Veg ‘Whys’ Can Help Produce 28% 
Sales Boost (April, p. 1) 

Over & Short Records, Speed Count In 
Bells Cashier Productivity Contest (May, 
p. 6) 

‘Action Guide’ Zeroes In On 82 Shrink Prob- 
iems (May, p. 30) 

Hot Microwave Buying Puts Meat Man In 
Key Role (July, p. 27) 

New Security Training Guide Helps Min- 
yard Stress Positive Approach To Loss 
Prevention (July, p. 47) 

Stealing $5+/Day Is Easy: 
(Aug., p. #1) 

Security TV Can Hike Productivity $3 Per 
Worker Hour (Sept., p. 23) 

Wholesalers Mount New Productivity Pro- 
grams (Oct., p. 1) 

Employees Can Be Motivated By ‘Selling’ 
Benefits Via Clearly Written Booklets, 
Personal Statements (Oct., p. 18) 

Security Surveys Prove: Grocers Under- 
estimate Employee Theft Threat (Nov., 
p. 1) 

Training, Hiring Keep Stockouts On HBA 
At 5 Percent (Dec., p. 1) 

Group Insurance Costs Can Be Cut In 9 
Vital Areas (Dec., p. 1) 

Putting Your ‘Worst Offenders’ In Charge 
Can Boost Productivity, FDRS Meet 
Hears (Dec., p. 9) 

Controls Over Employee Access To Cig 
arettes Cut Pilferage 75 Percent For 85- 
Store Co op ( Dec., p. 18) 

Energy 

10% Cut In Energy Usage Cited As "78 
RGAF Goal (Jan., p. 24) 

Single-Deck Coffin Case Energy, Other 
Advantages May Be Proven In Refrig- 
erated Display Case Study (April, p. 4) 

Energy Cost Doesn't Dim Frozens Biz 
(May, p. 1) 

Energy Use, Noise Set Equipment Choices 
(May, p. 85) 

21 Energy Savers Can Cut Store, Refrig 
Power Bills (May, p. 86) 

Set Up Energy Conservation Team For 
Frozen Foods Area, Manual Says (June, 
p. 4) 

3 Programs Can Contribute to 50% Energy 
Savings (July, p. 17) 
Energy Saving News... 
Installed (Sept., p. 25) 
Retailers Fight Rising Energy Cost With 

Good Display, Case Allocation (Sept., } 


p. 
Gy 


Ex-Cashier 


Load Shedders 


Preventive Maintenance Can Cut 
Costs 20-25% (Nov., p. 39) 

Simple Procedures Can Cut Power Use By 
At Least 5% (Dee., p. 7) 


Heat 


Equipment 

(Also see Energy, Technology) 

Front End Directory Covers 42 Manufac- 
turers (Feb., p. 1) 

Scanning Store’s Custom Front-End Pre- 
serves ‘Checker Unload’ System (Aug., 
p. 1) 

Ist Equipment Directory (Nov., p. 59) 

New Equipment Products Roundup (Dec., 
p. 41) 

Ist Equipment Directory Addendum (Dec., 
p. 43) 


Fast Foods 

Try Food Service Business To Perk Up 
Image: Lloyd (June, p. 12) 

Don't Let Fear Of Competition Stall Prog- 
ress (Sept., p. 9) 

Financial 

Food Retailers are 6th Of 
(March, p. 4) 

Invoice, Pricing Error Costs Evaluated In 
DSD Payoff Study (March, p. 26) 

Average Weekly Store Sales Reach $75,000 
In ‘77 (June, p. 10) 

$15,438 Stolen Per Store In 1977; National 
Sample (July, p. 1) 

Chain Salary Data: Middle Management 
Pay Ranges From $10,000-$75,000 (Aug., 
p. 1) 

Industry Awaits Final Food Stamp Regs 
With Fears For Urban Store’s Survival 
(Aug., p. 6) 

Firestone, Lillian 

Food Editors Say: Grocery Store Manager 
Remains Most Sought After, But Also 
Most Elusive Contact (June, p. 24) 

Floral Departments 

(Also see Produce) 

Big Plants Spur Floral Volume (Jan., p. 1) 

Nutrition Focus, Plant Promos Will High- 


Industries 


SUPERMARKETING 





light UFFVA Convention (Feb., p. 8) 
In-Store Floral Clerk Helps Maintain De- 
partment Quality (March, p. 39) 
Randall's Floral $$ Blossom Via Changing 
Displays (June, p. 18) 


Food Brokers 
More Firms Hire Brokers To Meet Costs 
(Jan., p. 6) 


Conflicting Customer Needs Confound 
Brokers (Dec., p. 1) 

Scanning Changes Broker's Role 
Stocker To Planner (Dee., p. 33) 

Brokers’ Coupon Campaigns Hike Sales Up 
To 60% (Dee., p. 33) 

Brokerages Add Traffic Manager Posts To 
Track From Source To Retail 
(Dec... p. 33) 

Brokers To Represent More 
Manufacturers (Dec. p. 33) 


From 
Goods 


Forrester, Jay 
(See Profitable Store Engineering) 


Frozen Foods 

Single-Deck Coffin Case Energy, Other 
Advantages May Be Proven In Refrig 
eration Display Case Study (April, p. 4) 

Energy Cost Doesn't Dim Frozens Biz 
(May, p. 1) 

Frozen Food Analysis: '78 Forecast Calls 
For 14 Percent Sales Rise (May, p. 1) 

Spotlight On Frozen Foods (May, p. 75) 

Look To Yogurt Intros To Thaw Frozen 
Baked Sales (May, p. 8&4) 

Batter-Dipped Frozen Fish Adds Seafood 
Sizzle (May, p. 92) 

Frozen Vegetable Price Hikes Upped Cans’ 
Appeal (Aug., p. 12) 

Want To Spur Frozen Food Sales? Try Tell- 
ing Microwave Oven Facts (Sept., p. 4) 
‘Value Dinner’ Promos Of Complete Frozen 
Meals Spur Entree, Vegetable, Dessert 

Sales 50-100% (Sept., p. 92) 


General Merchandise 

16% Margin Ups Appliance $$ (Jan., p. 1) 

Keep Ceilings On GM Lines In $5-20 Area 
(Feb., p. 1) 

Many Shoppers Damage GM At Store Level 
(Feb., p. 10) 

7.2% Unit Sales Gain Expected For GM In 
‘78 (March, p. 1) 

Higher-Priced Basics, Small Appliances To 
Spur 10-20 Percent Increase In House 
ware Sales (March, p. 18) 

Western Chains Report Panty Hose To; 
Maker; Larger Stores Expanding To 
Fashion Apparel (March, p. 56) 

Workshops, Grocery/GM Sales, Scanning, 
CCC’s Mark Spring GM _ Distributors 
Council Conference (March, p. 58) 

Non-Foods Get Recognition, Support But 
Problems Remain: GM Exees (March, p. 
59) 

High Gross, Return Sales Boost Film Proc- 
essing (March, p. 60) 

Supermarkets Get ‘F’ For Effort Promot- 
ing Back-To-School Supplies: (March, p. 
63) 

1-Ft. Department Space, Special Displays 
Used To Spur Seasonal Greeting Card 
Sales (March, p. 65) 

80% Tougher To Sell GM Item Priced Over 
$5: IGA’s Nolan (April, p. 4) 

Adding Motor Oil Brands, Providing 
Weight Selection Could Spark 25-50% 
Sales Burst For Category (April, p. 24) 

Chains Try To Shatter Glass Sales Records 
Seven Ways (April, p. 34) 

Matching Sets Hike Glassware Sales 50% 
(April, p. 34) 

Switch To Warehousing To Yield 15-20% 
More Glassware Profits (April, p. 3 

Summer GM Lines To Show Tickets Ll. To 
$60 (May, p. 16) 

Summer GM Upgraded By Victory Markets 
(May, p. 18) 

Safeway Ups Soft Goods Staples Space 5 
Percent As Volume Jumps To 10 Percent 
Of Store Sales (May, p. 28) 

Stronger GM Image Sought Via Ad Push 
(June, p. 1) 

Soft Goods Center To Run &-60 Ft. (June, 
p. 4) 

Pik-Kwik Sees 2% GM Sales Rise Via Con- 
tinuities (June, p. 16) 

Dump Displays, Perimeter Space Show Off 
More GM (June, p. 20) 

Household Goods Specials Up Featured 
Item $$ 10 x; One-Shot Seasonal Promo 
Can Hike Section Volume 50% (June, p. 
30) 

Gift Shop Showcases Separate GM (July, p. 
1) 

Earrings 40% Of 
(Aug., p. 1) 

Custom Printed Tee Shirts Hike Soft Goods 


Safeway Jewelry $$ 


DECEMBER, 1978 


GM/HB. 


Sales 10% (Aug., p. 6) 

Preview of SM’s 31st CES Study Reveals 
‘77 GM Tonnage Up 7.5% (Aug., p. 6) 
Microwave Ovens Sell Well In Safeway 

Catalog Experiment (Oct., p. 4) 

Photo Copy Service, Trading Stamps Spur 
Film $$ (Oct., p. 4) 

Separate GM Warehouse Appeal Surging 
Among Distributors (Oct., p. 35) 

GM/HBA Snares 9.8% Of Weekly Grocery 
Budget (Sept., p. 1) 

UPC Pressure Mounts On GM Distributors: 
May (Sept., p. 6) 

Brisk Trash Bag Biz Spearheads Up To 26% 
Gains (Sept., p. 134) 

GM Accounts For 3-10% Of Total Store 
Sales But Space Squeeze Allows Only 5% 
More Footage (Sept . p. 150) 

GM/HBA Hits 14% Of Best Store's Sales: 
Special Sections Offer» Cosmetics, Pix 
(Sept., p. 155) 

Grocery May Top GM In $ Loss To Pilfer 
age (Nov., p. 4) 

Match GM Stock To Sales Movement (Nov., 
p. 6) 

Shift Space To Hike Profit (Nov., p. 8) 

Seeking Super-Geared In/Out Promos, 
New Items, Buyers To Attend House 
wares Show With Open Minds (Dee., p. 
13) 

Switching From Service Merchandiser To 
In-House GM Management Could Hike 
GM Contribution To Total Store Sales By 
2% (Dec., p. 20) 

Brokers To Represent More 
Manufacturers (Dec., p. 33) 

Generics 

Suppliers: Generic Labels Threaten Quality 
(March, p. 4) 

Generics Here Today, Gone Tomorrow? 
(May, p. 1) 

Generics Make Canada Debut, Get Warm 
Shopper Reaction (June, p. 6) 

Gluck, Dr. Harold 


(See The Law And You) 


GM/HBA 


Government 

Saccharin Warning Sign Law May Portend 
Trend, Fears Register (May, p. 6) 

Tough Illinois Sanitation Law Effective 
July 1; Bakery, Deli Managers Certified 
For Sanitation (June, p. 6) 

Congress Reps Ask For More Store Man 
ager Input; Want Supers To Lobby In 
Favor Of Consumers (July, p. 8) 

Industry Awaits Final Food Stamp Regs 
With Fear For Urban Stores’ Survival 
(Aug., p. 6) 

Sodium Nitrite Ban Would Chop $10 Billion 
In Annual Sales Of 
Meats (Nov., p. 30) 

Steeper Tax Bite Worries MFDA 
(Dec., p. 7) 


Processed/Cured 


execs 


Green, Howard L. 
(See Successful Store Planning) 


Grocery 

SM’s Super-Quiz Tests Your Grocery 1.Q.; 
Top Five Scorers Win Prizes, Recogni 
tion (April, p. 6) 

Convenience Appeal Spurring 
Sales Gains (Aug., p. 22) 

‘Natural’ Snacks Up Produce $$ (Sept., p. 
1) 

Canister-Pack Chip Intros Top Snack Ac 
tivity (Sept., p. 122) 

Bran Cereal Dollar Sales Up By As Much as 
10% (Sept., p. 124) 

Fed Attack On Additives To Prompt Ban- 
nings, Regs (Oct., p. 1) 

FMI Fall Meet To Focus On Food Eco- 
nomics (Oct., p. 1) 

Alpha Beta Doubling Licenses To Sell 
Liquor From 30-60 (Oct., p. 6) 

Produce Merchan#ising, Advertising Tips 
To Highlight 11 Workshops, 3 Seminars 
At PMA Convention (Oct., p. 10) 


Health And Beauty Aids 

Supers Still Seen As High Priced HBA 
Merchants By Not Beating Discounters’ 
Weekly ‘Hot’ Specials (Jan., p. 14) 

Over-The-Counter Medicine: A 2.8 Bil Biz 
By 1980? (Feb., p. 6) 

Teens Buy Hygiene Items In Supers, Study 
Shows (March, p. 6) 

Handle HBA Ads Same As Grocery GM 
Execs Agree (March, p. 62) 

More Independents Making Strong Push 
For HBA Biz (April, p. 1) 

Prognosis For Rx? Rising $8, 
(April, p. 1) 

Cosmetics Share Of Total HBA Rises to 
23% At Smith’s Superstores With At- 
tended Boutiques (April, p. 54) 

Six- To 8-Week Promos Spur Shampoo 
Sales (April, p. 60) 


Cereals’ 


Traffic 


Chains Speed Up Cosmetics Stress (June, 
p. 4) 

Top-Of-Line Cosmetics Are Untapped 
Market: Hamilton (June, p. 16) 

Are Supers With 10% Black, Hispanic 
Trade ‘Missing The Boat’ When It Comes 
To Ethnic HBA? (July, p. 14) 

GM/HBA Snares 9.8% Of Weekly Grocery 
Budget (Sept., p. 1) 

HBA Sales Soared Almost “4 Billion °75-°77 
(Sept., p. 140) 

Shampoo, Deodorant Entries Up HBA $$ 
7-25%; Ads, Coupons, In-Store Promo 
Give HBA Push (Sept., p. 144) 

Supermarket Diet HBA Pickings 
Slim Considering $1.5 Million 
Expected by 1980 (Oct., p. 7) 

HBA $$ Fizzle Without 60-80% 
Exposure (Nov., p. 1) 

Grocery May Top GM In $ Loss To Pilfer 
age (Nov., p. 1) 

Food-Drug Combo Store 
Should Fit Market's 
(Nov... p. 39) 


Seem 
Market 


Display 


Product Mix 
Demographics 


Training, Hiring Keep Stockouts On HBA 
at 5 Percent (Dec., p 1) 

Switching From Service Merchandiser To 
In-House GM Management Could Hike 
Category’s Contribution To Total Store 
Sales By 2% (Dee., p. 20) 

Up To 30 Items Featured In HBA Only 
Print Ads As Retailers Okay Beefed-Up 
Promo Campaigns (Dec., p. 22) 

Brokers To Represent More 
Manufacturers (Dec., p. 33) 


GM/HBA 


Independents 


Independents Win 
(Feb., p. 6) 


Meat Union 


More Independents Make Strong Push For 


HBA Biz (April, p. 1) 

‘Local Guy’ Promo Spurs 65% Reeall (April, 
p. 10) 

Chains Rank 24th; Independents, Oth At 
Settling Complaints (June, p. 6) 

Health Foods Help Bring Success To Inde 
pendent (Nov., p. 16) 


Labor 


Independents Win 
(Feb., p. 6) 

Cooperation With Suppliers Saves 20% In 
Costs (May, p. 70) 

Bakery Appeal Slips 
Cost (June, p. 1) 

Security TV Can Hike Productivity $3 Per 
Worker Hour (Sept., p. 23) 

Wholesalers Mount New Productivity Pro 
grams (Oct., p. 1) 

20-35% Productiv ity Increases Possible Via 
Wage Incentive System (Oct., p. 35) 

Putting Your ‘Worst Offenders’ In Charge 
Can Boost Productivity, FDRS Hears 
(Dec., p. 


Meat Union Battle 


Jecause Of Labor 


Battle 


Legislation 


(See Government) 


Liquor 
(See Bev erages) 


Magazines 
‘Authorized Lists’ Crimp Publication Sales: 
Scott (March, p. 52) 
Supers’ Magazine, Book Sales 
10-15% Yearly (March, p. 52) 
Rack Uniformity Eases Monitoring Of A&P 
Magazines (May, p. 4) 
Magazines of Manufacturer 
Gets Lukewarm 
(Aug., p. 4) 

Tom Thumb Nabs Affluent Via 
Magazine Food Ads (Nov., p. 4) 


Increase 


tefund News 
Customer Response 


‘Local’ 


Management 

Retailer, Community Groups Join To Build 
Supermarket (Jan., p. 6) 

Out-Of-Stocks Due To Unordered 
(March, p. 6) 

Self-Instructional 
(March, p. 12) 

75 Percent Of McLain Workshop Partici- 
pants Base In-Store Programs On What 
They Learn (March, p. 12) 

Inventory Taking, Volume Projection, Ad- 
vertising, Covered In New McLain Meat 
Managers’ School (March, p. 15) 

Scanning, Warehouse Combo Earns 1% 
Profit On 14% Margin (April, p. 1) 

Women’s Grocery Jobs Described In Food 
Fair Brochure (April, p. 21) 

Cooperation With Suppliers Saves 20% In 
Costs (May, p. 70) 

Fixed 1.1% Of Kentucky Grocer’s Store 
Sales Buys Total Advertising Media Mix, 
Spurs Success (June, p. &) 

Consumer Needs, Competitors 
Guide Plans (July, p. 24) 

Does Your Store Have A Unique Com 
petitive Advantage? (Aug., p. 9) 

Poor Management, ‘Disrespect’ Hurt Inner 
City Stores: McCoy (Oct., p 1) 

Hospital Contacts Can Aid Dietetic Food 
Sales (Oct., p. &) 

Appoint nents Ease Receiving, Cut Truck 
Delays (Oct. p. 35) 

Do ‘Reactive’ Merchandising 
Create Or Destroy Profit 
(Nov., p. 6) 

Proper Price Marking 
Program (Nov., p. 6) 

Shift Space To Hike Profit (Nov., p. 8) 

Promotion Lead Times: Is 90 Days A 
Luxury? (Dee., p. 6) 


Items 


Courses Designed 


Should 


Policies 
Potential? 


Keys Anti-Theft 


Simple Procedures Can Cut Power Use By 
At Least 5% (Dee., p. 7) 

Educating Consumers May Cut Shoplifting 
Losses (Dee., p. 3) 


B Continued on following page 











THE FOLGER COFFEE COMPANY 





NOTICE TO 
THE TRADE 


Attention Store Manager: 





Ohio 45201. 





We offer to retailers in the area where Folger 
Coffee Brands are sold (and on High Point’ where 
distributed) promotional allowances and 
merchandising materials which are practical 
and usable by all retailers regardless of size. 

Payments are made for newspaper or handbill 
featuring, display and consumer directed promo- 
tion. Details are set forth in specific announce- 
ments. Proof of performance (e.g., tear sheets) 
and proof of delivery (Jobber’s invoice) are 
required for payment of allowances. Our mer 
chandising materials consist of display material, 
newspaper mats and proofs, etc. 

If you would like to receive specific informa- 
tion on offers available to you, send your name, 
address and telephone number to The Folger 
Coffee Company, P.O. Box 162, Cincinnati, 














B Continued from preceding page 


Seen At FMI Fall Conference: New Manual 
Tells "How To’ Inform, Educate Consum 
ers (Dex , p. 4) 

Putting Your ‘Worst Offenders’ In Charge 
Can Boost Productivity, FDRS Meet 
Hears (Dec. p. %) 

Controls Over Employee Access To Cig 
arettes Cut Pilferage 75 Percent for 85 
Store Co op (Dec . p. 18) 

Switching From Service Merchandiser To 
In-House Management Could Hike GM 
Contribution To Total Store Sales By 24 
Dec., p. 20) 

rransition To Scanning From ECRs Can Be 
Gradual (Dee., p. 20) 


Management Ideas 

8% Slash In Total Store Supply Expenses 
Can Be Achieved With Cost Control Pro 
gram (Jan., p. 32) 

Here’s Why An Electronic Cash Register 
System Speeds Your Analysis Of Cashier 
Productivity (Feb., p. 54) 

If You Hired More People In ‘77, You May 


Get Tax Credit (March, p. 34) 
2.7-3 
C 


3.25 Allowance/Product Purchase Ratio 

an Yield Up To $10,700 Extra: 350 
Store Survey (April, p. 42) 

‘Action Guide’ Zeros In On 82 Shrink Prob- 
lems (May, p. 30) 

Developing Best Ad Program Requires 
Brainstorming Between Retailer/Whole- 
saler Staff With Ad Duties (June, p. 34) 

Disability Pay Program Can Offer 5 Advan 
tages (July, p. 28) 

10 Key Rules Must Be Followed For Tax 
Benefits On Self-Insured Medical Re 
imbursement Plans (Aug., p. 28) 

Closely Controlling Price of 13% of 3,600 
Items Can Produce Substantial Im 
provement In Profits (Sept., p. 31) 

Employees Can Be Motivated By ‘Selling’ 
Senefits Via Clearly Written Booklets, 
Personal Statements (Oct., p. 18) 

Combined Profit Sharing Stock Ownership 
Plans For Employees Yield Maximum 
Savings, Financing (Nov., p. 36) 

Group Insurance Costs Can Be Cut In 9% 

Vital Areas (Dec . 1) 


Meat 


Fresh Meat, Poultry Tonnage Will Rise 
1.5% In ‘78 (Jan., p. 1 

Meat, Poultry Items Snare 30% Of '78 Ad 
Space (Jan., p. 1 

Soston Boxed Beef Firm To Double Output 
(Jan., p. 6) 

New Data, Promotions Being Readied To 
Sell Nutritional Benefits Of Meat (Jan., 
p. 51) 

Proper Temperature Control, Sanitized 
Work Areas Can Help Raise Your Meat 
Gross Margin (Jan., p. 52) 

Identifying Functions, Setting Perform- 
ance Goals Can Improve Meat Depart- 
ment Productivity 35% (Jan., p. 56) 

Abundant Local Supply, Flexibility In Or- 
dering Cited By Boston Grocers Who Buy 
Hanging Beef (Jan., p. 59) 

Independents Win Meat 
(Feb.. p. 6) 

Inventory Taking, Volume Projection, Ad- 
vertising, Covered In New McLain Meat 
Managers’ School (March, p. 15) 

Gauge Meat, Produce Productivity On 
Pounds Per Worker Hour, Not Sales 
(April, p. 8) 

McLain Central Meat Program Aids Mer- 
chandising, Boosts Weekly Sales By As 
Much As 50 Percent (April, p. 32) 

3 Meat Nutrition Quiz Whizzes Missed Only 
2 Of 44 On Test (June, p. 4) 

Secret Of Selling 20,000 Pounds Of Liver 
Weekly? On-Pack Recipes; Cut, De- 
Veined Meat: Alpha Beta (June, p. 32) 

Hot Microwave Buying Puts Meat Man In 
Key Role (July, p. 27) 

Beef Prices Disrupt Ad Plans (Sept., p. 1) 

Sodium Nitrite Ban Would Chop $10 Billion 
In Annual~Sales Of Processed/Cured 
Meats (Nov., p. 30) 


Union Battle 


Meeting The Technology Challenge 
Determining Warehouse Space, Evaluating 
Manufacturer Deals Are Functions To Be 


Handled By In-House 
1980 (Jan., p. 36) 
Here Are Five Hot Computer Applications 


Computers By 


48 


You Should Have Working For You By 
1980 (Feb., p. 52) 


EDP Auditor Safeguards Against Fraud 


And Theft Through Employee Misuse Of 


Computer Functions (March, p. 22) 

Pre-Scanning Analysis Should 
Issues (April, p. 30) 

Scanning Unlocks General Merchandise Po- 
tential: Sharper Inventory Control Helps 
Improve Profit (May, p. 68) 

Supermarket Operating Conditions May 
Prevent Full Realization Of Automatic 
Reorder Benefits (June, p. 28) 

gest Way To Make Entries For On-Line 
Receiving: Complicated ‘Realtime’ 
Updates Or Batch Updates? (July, p. 22) 

DSD Changes To Alter Computer Selec- 
tion: Inventories To Complicate Ware 
house Records (Aug., p. 26) 

Key To Maintaining Accurate Scanning 
Masterfiles: Complete Audits Every 2-3 
Weeks First 3-4 Months (Sept., p. 34) 

Carefully Made Scanning Masterfile 
Changes Keep Pricing Accurate, Prevent 
Lost Profiles (Oct., p. 22) 

Selling Area Is Packed 
Volume-Getters (Nov., p. 1) 


Cover 9 


With New 
Transition To Scanning From ECRs Can Be 
Gradual (Dee., p. 20) 


Merchandising 

Visibility Of Higher-Priced 
Lines Ups Sales 35% (Feb., p. 38) 

30% Space Jump, 15-20% Variety Drop 
Cuts Out-Of-Stocks At Winn-Dixie 
(Feb., p. 38) 

Blink! And Sales Will Light Up 7 to 20 
Fold: Jones’ Davidson (April, p. &) 

Food/Non-Food Space Squeeze: Outcome 
Is Big Question Mark (May, p. 1) 

Big Apple Shoppers Voice Fears About 
Repricing Stock Rotation (May, p. 4) 
Demand For Microwave-Ovenable Goods 
Heiting Up: Should Supers Revamp 
Merchandising Programs? (May, p. 90) 
Beer Sales Rise 26% As Albertson's In 

stalls Coolers (June, p. 1) 

Secret Of Selling 20,000 Pounds Of Liver 
Weekly? On-Pack Recipes; Cut, De- 
Veined Meat: Alpha Beta (June, p. 32) 

Introduction Of More Plastic Soft Drink 
Sottles Sparks Sales Of Larger Beverage 
Sizes: Suppliers (June, p. 42) 

Ads, Samples Hike Impulse Cheese Sales 
(July, p. 1) 

Hot Microwave Buying Puts Meat Man In 
Key Role (July, p. 27) 

Gourmet Cheese Ups Dairy $$ (Aug., p. 1) 

‘Natural’ Snacks Up Produce $$ (Sept., p. 
1) 

Hospital Contacts Can Aid Dietetic Food 
Sales (Oct., p. &) 

Do ‘Reactive’ 
Create Or 
(Nov.. p. 6) 

Fruit Bowls Yield Year-Round $$ (Nov., p. 
1) 

Training, Hiring Keep Stockouts On HBA 
At 5% (Dee., p. 1) 

PMA Hears: In-Store Signs, Ads Hike 
Impact Of Cross Display (Dec., p. 1) 
Mushrooms Can Amount To 4-5% Of Pro 

duce Sales (Dece., p. 11) 

Seeking Super-Geared In/Out) Promos, 
New Items, Buyers To Attend House 
wares Show With Open Minds (Dec., p. 
15) 

Switching From Service Merchandiser To 
In-House GM Management Could Hike 
GM Contribution To Total Store Sales By 
2% (Dec., p. 20) 

Brokers’ Coupon Campaigns Hike Sales Up 
To 60% (Dee., p. 33) 


Increased 


Policies 
Potential? 


Merchandising 
Destroy Profit 


Metric System 
Retailers To Play Key Role In Providing 
Data On Metrics (May, p. 6) 


Nutrition 


Nutrition Focus, Plant Promos Will High- 
light UFF VA Convention (Feb., p. &) 
Quiz Tests Knowledge Of Nutrition Info 

(March, p. 28) 
Nutrition Quiz: Do You Really Know Your 
Stuff? (May, p. 21) 

3 Meat Nutrition Quiz Whizzes Missed Only 
2 Of 44 On Test (June, p. 4) 
Several S.E. Chains Expand 
Salad Dressings (July, p. 30) 
Promos For Nutritious Foods In Test At 

Eight Supermarkets (Aug., p. 4) 


Low-Cal 


Esther Peterson: 


‘Uneven’: 


Shopper Programs 

Nutrition Education Efforts 
Should Be Improved (Aug., p. 20) 

‘Natural’ Snacks Up Produce $$ (Sept., p. 
1) 

Fed Attack On Additives To Prompt Ban- 
nings, Regs (Oct., p. 1) 

Hospital Contacts Can Aid Dietetic Food 
Sales (Oct., p. 8) 

Health Foods Help Bring Success To Inde- 
pendent (Nov., p. 16) 

Of All Ingredients, Vitamins Concern Con 
sumers Most (Dec., p. 9) 


Operations 

‘Finger Fatigue’, Supply Woes Plague Jap- 
anese Supermarket (Jan., p. 1) 

Walk-In Coolers Cut Stores’ Cost (Jan., p. 
6) 

Economic Illiteracy Loses Customers, 
Drains Profits, Says UCLA's Kourilsky 
(Jan., p. 26) 

In-Store UPC Labeling Helps Giant Hit 
80.1% Scanning Level (Feb., p. 1) 

If You Hired More People In ‘77 You May 
Get Tax Credit (March, p. 34) 
Consumer Affairs New 

(April, p. 1) 

Lax UPC Policy Causes 30% Dip In Pro- 
ductivity (April, p. &) 

Sackhaul Can Bring 40% Of Shipments, 
$200,000 Volume (April, p. 8) 

A&P Schedules Return To Phone Ordering 
For Late Spring (May, p. 61) 

Fixed 1.1% Of Kentucky Grocer’s Store 
Sales Buys Total Advertising Media Mix, 
Spurs Success (June, p. &) 

Try Food Service Business 
Image: Lloyd (June, p. 12) 

Consumer Grumbles Few And Far Be- 
tween After Price Removal At Scanning 
Supermarket (June, p. 13) 

Scanning Changes, Costs 
Small Grocers (June, p. 16) 

Who Is The Typical Warehouse Store 

’ Study Lends Support To ‘Blue 
Collar’ Theory (June, p. 26) 

Developing Best Ad Program Requires 
Brainstorming Between Retailer/Whole- 
saler Staff With Ad Duties (June, p. 34) 

Three Programs Can Contribute To 50% 
Energy Savings (July. p..17) . 

Wholesalers Mount New Productivity Pro- 
grams (Oct., p. 1) 

‘Disrespect’ Hurts City Stores (Oct., p. 1) 

Of 50 Top Chains, Only 19 Nets 
Above 1% (Oct., p. 1) 

Net Profit Not Infla- 
tion Can Reveal True State Of A Super- 
market Business (Oct., p. 12) 

Vendor ‘Honor System’ Can Cost $3 On 
Every $10 (Oct., p. 21) 

Spotty Scheduling, Pallet Diversity Tie Up 
Deliveries (Oct., p. 35) 

Selling Area Is Packed 
Volume-Getters (Nov., p. 1) 

Security Surveys Prove: Grocers Under- 
estimate Employee Theft Threat (Nov. p. 
1) 

Prospective Sites Merit Careful Scrutiny 
Via ‘Right’ Method (Nov., p. 39) 

Shift Space To Hike Profit (Nov., p. &) 

Wholesalers Push For Truck-Level Un- 
loading Docks (Nov., p. 39) 

Training, Hiring Keep Stockouts On HBA 
At 5 Percent (Deec., p. 1) 

Trucker Service Has Nosedived In ‘78: 
Buyers (Dec., p. 1) 
Dominick’s Exchanges 
For More Exposure, 

(Dec., p. 6) 

Simple Procedures Can Cut Power Use By 
At Least 5% (Dee., p. 7) 

Putting Your ‘Worst Offenders’ In Charge 
Can Boost Productivity, FDRS Meet 
Hears (Dec., p. 9) 

Are You A National Expert On Warehouse 
Stores? Pagliaro Thinks 100% On Quiz 
Merits That Title (Dec., p. 10) 

Transition To Scanning From ECRs Can Be 
Gradual (Dec., p. 20) 

Brokerages Add Traffic Manager Posts To 
Track From Source To Retail 
(Dec., p. 33) 

Seanning Changes Broker's Role 
Stocker To Planner (Dec., p. 33) 
New Equipment Products Roundup (Dec., 

p. 41) 


Breaks Ground 


To Perk Up 


Deter Some 


Shopper’ 


Soast 


Adjusting Revenues, 


With 


New 


Food 
New 


Products 
Customers 


Goods 


from 


Pet Needs 

Cut Variety To Hike Pet Food Sales (Feb. 
p. 4) 

Dry Dog Food Space Leaps Up 25-100%; 
Stockouts Reduced (Feb., p. 1) 

Dry Pet Foods Nab More Space (Sept., p. 
1) 

Pet Food Planograms Revamped To Fit 
New Lines (Sept., p. 130) 


Photo Supplies 

Gross Margins Up To 43.6 Percent Boost 
Supers’ Film Processing Biz (March, p. 
60) 

Photo Copy Service, Trading Stamps Spur 
Film $$ (Oct., p. 4) 

New Film Service, Quick 
Touted On TV (Aug., p. 14) 


Check-Out 


Private Label 

Suppliers: Generic Labels Threaten Quality 
(March, p. 4) 

Generics Here Today, Gone Tomorrow? 
(May, p. 1) 

Safeway Combines Private Labels (Oct., p. 
i) 


Produce 


Proper Handling Can Slash Tomato Losses 
Down to 5% (Feb., p. 30) 

Separate Tomato Room Means 
Control At Fisher (Feb., p. 31) 

Switch To bulk Pays Off Again (March, p. 
1) 

Fruit, Veg ‘Whys’ Can Produce 28% § 
Boost (April, p. 1) 

Produce Overhaul At A&P Sparks 1% Dis- 
tribution Hike (May, p. 1) 

Game/Coupon Combo Intros D’Agostino’s 
Produce In Clear Packaging (July, p.5) 

Produce, Meats, Store Selection Guide 75% 
To Stores Patronized (July, p. 6) 

Olean Members Doubled, Tripled Apple 
Sales Via Mass Displays, Paper Totes 
For Shoppers (July, p. 16) 

Promos For Nutritious Foods In Test At 
Fight Supermarkets (Aug., p. 4) 

‘Natural’ Snacks Up Produce $$ (Sept., p. 
1) 

‘Operation Upgrade’ Brings Jumbo Fruit 
To Safeway Stores (Sept., p. 102) 

New York City Is Target Market For NY 
State-Grown Produce Push (Sept., p. 
103) 

Produce Merchandising, Advertising Tips 
To Highlight PMA Workshops, Seminars 
(Oct., p. 10) 

PMA Hears: In-Store Signs, Ads Hike 
Impact Of Cross-Display (Dec., p. 1) 

Mushrooms Can Amount To 4-5% Of Pro 
duce Sales (Ds Pp ann 


Quality 


LLjes- > 


Food Pages Set Stage For Exotic $$ (Dec., 


p. 52) 


Profitable Store Engineering 

How ESR’s Keep Eye On Store Main- 
tainence Costs (Feb., p. 28) 

Regarding Store Lights, Is Brighter 
Always Better? Perhaps Ambient/High- 
lighting F.C. Contrast Is Key (April, p. 
40) 

Three-Prong Refrigeration Maintainence 
Plan Pays Good Dividends In Energy 
Conservation (May, p. 96) 

Computer Controls Can Trim Energy Costs 
15% (Oct., p. 16) 

Preventive Maintenance Can Cut 
Costs 20-25% (Nov., p. 39) 


Heat 


Promotions 


One Million Green Stamps, ‘Mad’ Minute 
Sprees Among Prizes Awarded To Draw 
Shoppers To Supermarkets (Jan., p. 8) 

New Data, Promotions Being Readied To 
Sell Nutritional Benefits Of Meat (Jan., 
p. 51) 

Ethnic Stress Boosts Kohl's Fish $$ (Feb., 
p. 1) 

Continuity Programs Attract 30% Of All 
Shoppers (Feb., p. 4) 
Continuity Promos Help 

(March, p. 4) 

‘Local Guy’ Promotion Campaign Spurs 65 
Percent Recall (April, p. 8) 

Premium Promo Pluses, New Product Info 
Shortage To Top Topics At April 30-May 
5 TMA Convention (April, p. 11) 

Six-To-8-Week Promos 
Sales (April, p. 60) 

Bluegrass Band In Parking Lot 
Crowds To Foodtown (June, p. 9) 

Sales Hikes Averaged 11% For 27 IGA Re- 
tailers During Fun-Filled 2-Week 
Circus-Themed Promotion (July, p. 34) 

Promos For Nutritious Foods In Test At 
Fight Supermarkets (Aug., p. 4) 

$50,000 C-Town Sweeps Awards 
Bags, Bikes, Mopeds (Sept., p. 4) 

Supermarket-Tailored Promos, Displays, 
Packaging Featured In '78 Housewares 
Manufacturer Offerings (Sept., p. 10) 

Frozen Convention Features Marketing 
‘Case Histories’ (Nov., p. 11) 

PMA Hears: In-Store Signs, Ads Hike 
Impact Of Cross-Display (Dec., p. 1) 
Promotion Lead Times: Is 90 Days A 

Luxury? (Dec., p. 6) 
Dominick’s Exchanges Food Products For 


Upgrade Line 


Spur Shampoo 


Draws 


Tote 


SUPERMARKETING 





More Exposure, New Customers (Dec., 
p. 6) 

#1 Club Offers Ticket Deals (Dec., p. 8) 

Up To 30 Items Featured In HBA Only 
Print Ads As Retailers Okay Beefed Up 
Promo Campaigns (Dec., p. 22) 

Food Pages Set Stage For Exotic 55 | Dex 
p. 32) 

Brokers’ Coupon Campaigns Hike Sales Up 
To 60% (Dee., p. 33) 


Public Relations 

Economic Illiteracy Loses Customers, 
Drains Profits, Says UCLA's Kourilsky 
(Jan., p. 26) 

Food Retailers Are 6th Of 
(March, p. 4) 

If Your Store's Robbed, 
Loss! (March, p. 6) 
Chain’s Poster Contests, Scho! 

Students (April, p 23) 
sig Apple Shoppers Voice Fears About 
Repricing, Stock Rotation (May, p. 4) 
Retailers To Play Key Role 
Data On Metrics (May, p. 6 
Consumers Prefer Balanced Diet Info To 
Nutritional Data (May, p. 6) 
Consumer <Activist/Chain Calm May Be 
Upset By Price Hikes (June, p. 1) 


Industries 
Don't Tell Doliar 


rships Help 


In Providing 


Educating Consumers May Cut Shoplifting 
Losses (Dec., p. 8) 

Seen At FMI Fall ( onference New Manual 
Tells ‘How To’ Inform, Educate Consum 
ers (Dee., p. 4) 


Quizzes 

Quiz Tests Your Consumerism IQ (Jan., p 
1) 

Jan. Quiz: 
ness Score” 


What's Your Consumer 

(March, p. 24) 

Everybody Flunks Consumer Quiz: Re 
match Desired? (March, p. 25) 

Quiz Tests Yor Knowledge Of Nutrition 
Info (March, p. 28) 

SM Super-Quiz Tests Your Grocery I.Q 
Top 5 Scorers Win Prizes, 
(April, p. 6) 

Nutrition Quiz: Did You Really Know Your 
Stuff? (May, p. 21). 

Brodbeck Wins ‘Super I.Q. Test’ June, p. 
1) 

3 Meat Nutrition Quiz Whizzes Missed Only 
2 Of 44 On Test (June, p. 4) 

Are You A National Expert On Warehouss 
Stores? Pagliaro Thinks 100% On Quiz 
Merits That Title (Dec.. p. 10) 


Aware 


Rec ognition 


Rauch, Howard S. 


(See Effective Public Relations) 


Sanitation 

Proper Temperature Control, Sanitized 
Work Areas Can Help Raise Your Meat 
Gross Margin 2 Percent (Jan., p. 52) 

Tough Illinois Sanitation Law Effective 
July 1; Bakery Deli Managers Certified 
For Sanitation (June, p. 6) 


School Supplies 

Supermarkets Get ‘F’ For Effort Promot 
ing Back-To-School Supplies (March, p. 
63) 


Seafood 

Ethnic Stress Boosts Kohl's Fish $$ (Feb., 
p. 1) 

Water-Pack Tuna Is Growth 
Canned Fish (Feb., p. 33) 

Batter-Dipped Frozen Fish Adds Seafood 

Sizzle (May, p. 92) 


Area Of 


Security 

Assigning One Employee To Check In DSD 
Goods Can Help Retailers Hoping To 
Halt Vendor Theft (Jan., p. 19) 

Lax Chain Policy Invites Bribery (Feb., p. 
1) 

Supers Lose $38 In Bounced Checks Each 
Week (March, p. 1) 

If Your Store’s Robbed, 
Loss (March, p. 6) 

Check Merchandise Handling Policies ‘In 
The Field’ For Theft Loopholes (March, 
p. 6) 

Survey Reveals ‘Inside Jobs,’ Sweetheart 
Clerks Top Employee Security Problems 
In Colorado (March, p. &) 

EDP Auditor Safeguards Against Fraud 
And Theft Through Employee Misuse Of 
Computer Functions (March, p. 22) 

FBI Can Offer Crime Solving Aid To 
Grocers (March, p. 41) 

Retailers Hit FBI's 
(March, p. 43) 

WAFD Told: Use ‘Hotline’ Warning In 
Shopping Center (June, p. 4) 

Don't Be Conned By Old ‘Isn't This Gar- 
bage?’ Routine (July, p. 4) 


Don't Tell Dollar 


Kelly On Crime 


DECEMBER, 1978 


Theft Eats Up Weeks, 
Profits (July, p. 44) 

New Security Training Guide Helps Min 
yard Stress Positive Approach To Loss 
Prevention (July, p 17) 

Controlling Security Losses Via Checklist 
Hiked Norkus Bros. Net Pre-Tax Profits 

% (July, p. 48 

Fingerprinting Aimed To Cut 
Losses (July, p. 49) 

Stealing $5+/Day Is Easy: Ex-( 
(Aug., p. 1) 

New Retailer Group Wants 
Driver's Licenses (Aug., p. 1) 

Anti-Theft Systems Shrink 2% Gross Sales 
Loss (Sept., p. 14 

Security TV Can Hike Productivity $3 Per 
Hour (Sept., p. 23 

Vendor ‘Honor System’ Can Cost $3 On 
Every $10 (Oct., p. 21 

Burglar Cost 
Warehouse 

Security 
estimate 
p. 1) 

Grocery May Top GM In & Loss To Pilfer 
age (Nov., p. 4) 

Proper Price Marking 
Program (Nov., p. 6) 


Maybe 


( ‘hes k 
‘ashier 


Photos On 


Operator $65,000 Despite 
Alarm System (Oct., p. 35) 
Surveys Prove: Grocers Under 
Employe e Theft Threat (Nov 


Keys Anti-Theft 


Educating Consumers May Cut Shoplifting 
Losses (Dee., p. 3) 

Controls Over kmplovee Access To Cig 
arettes Cut Pilferage 75 Percent For &5 
Store Co op ( Dec., p. 18) 


Sherman, Irving 
(See The Law And You 


Shulman, Richard E. 


(See Meeting The Technology Challenge) 


Snack Foods 

Natural’ Snacks Up Produce $3 (Sept.. p 
l 

Snack Makers Combat Cookie 
clines Via More Cracker Intros, Change 
Product Mix (Nov., p. 23 

Health Foods Help Bring Success To Inde 
pendent (Nov., p. 16) 


Tonnage De 


Speaking About Meat 


New Data, Promotions Being Readied To 
Sell Nutritional Benefits Of Meat (Jan., 
p. 51) 

Nutrition Quiz: Did You Really 
Stuff? (May, p. 21) 

Hot Microwave Buying Puts Meat Man In 
Key Role (July, p. 27 

Rising Prices: Challenge For Meat Retail 
ers Can Be Met Via Promos, 
Management (Sept., p. 29) 

Sodium Nitrite Ban Would Chop $10 Billion 
In Annual Sales Of Processed Cured 


Meats (Nov., p. 30) 


Know ¥ our 


Improved 


Store Development 

Use ‘Advisory Committee’ Of 
Experts To Help Spot New Oppor 
tunities For Your Firm (Feb., p. 22) 

Store Format And Size Concern Grocery 
Execs (June, p. 1) 

Does Your Store Have 
tage? (Aug., p. 9) 

Prospective Sites Merit Careful Scrutiny 
Via ‘Right’ Method (Nov., p. 39) 


Stroud, David H. 


(See Speaking About Meat) 


Business 


A Unique Advan 


Successful Store Planning 

How Customer Spottings Can Help Eval 
uate Store's Performance, Uncover Prob 
lem Areas (Jan., p. 20) 

Conversion To Warehouse Market Results 
In 53 Percent Sales Increase (March, p. 
30) 

Job Hours Dictate 
Needs (June, p. 23) 

Speciality Departments Ring Super’s Pe 
rimeter In &0,000-Sq.-Ft. Flickenger 
Super Duper Mall (Aug., p. 18) 

Food-Drug Combo Store Product Mix 
Should Fit) Market’s Demographics 
(Nov., p. 39) 


Working Women’s 


Technology 
(Also See 
lenge) 
In-Store UPC Labeling Helps Giant Hit 

80.1% Scanning Level (Feb., p. 1) 

Front End Directory Covers 42 Manufac- 
turers (Feb. p. 11) 

Single-Deck Coffin Case Energy, Other 
Advantages May Be Proven In Refrig- 
erated Display Case Study (April, p. 4) 

Multi-Media Drive Launched For EFTS 
(Aug., p. 6) 

Dairy Product Shelf Life Can Be Extended 
$y Monitoring Temperature Inside 


Meeting The Technology Chal 


Months Of 


Packages (Aug., p. 37) 

Load Shedders Installed (Sept., p. 25) 

Scanning Changes Broker's Role 
Stocker To Planner (Dee.. p. 33) 

New Equipment Products Roundup (Dec 
p 41) 


The Law And You 

Employers Can Be Forced To Honor Un 
written Salary Promises Made To 
Applicants Increasing Sales After Taking 
On A Job (Jan., p. 41) 

Execs Can Be Held Personally Liable If 
Checks Signed Do Not Carry Title (Feb.. 
p. 12) 

Courts Must Make Uniformed 
Rights (March, p 16) 

Cleaning Stores Of Unsafe Conditions Is 
Crucial Since 2 NY Court Cases Changed 
Law Of Liability (Aug., p. 25) 


From 


Aware Of 


Tobacco 


‘Lights’ Tally Up To 40% Of Cigarette Biz: 
150 Cigarette Varieties Stocked By One 
Chain (Sept., p. 137) 

Cigarette Sales Rose 9 
Mark (Sept., p. 137) 

> New Low-Tar Cigarettes Debut In Past 
60 Days; Item Selection, Variations In 
Category Total 74 (Dec., p. 16) 

Chewing Tobacco, Snuff $8 Up 20% For 
One Retailer (Dec., p. 17) 

Controls Over Employee Access To Cig 
arettes Cut Pilferage 75 Percent For &5 
Store Co-op (Dec a 18) 

Trade Associations 

Nutrition Focus, Plant Pronios Will High 
light UFFVA Convention (Feb., p. &) 

NAWGA Slates Productivity 
(March, p. 1) 

WAFC To Focus On Energy 
ing Marke.s (April, p. 41) 

a0 Workshops Set For Bigg st FMI 
Show (May, p. 1 

WAFD Told: Use ‘Hotli 
Center (June, p. 4) 

Explaining Price Rises Ca 
(June, p. 22) 

NARGUS Adds Tax Tips Session (July, p 
1) 

New Retailer Group Wants 
Drivers’ Licenses (Aug., p. 4) 

FMI Fall Meet To Focus On Food Eeo 
nomics (Oct., p. 1) 

Produce Merchandising, Advertising Tips 
To Highlight 11 Workshops, 3 Seminars 
At Oct. 22-25 PMA Convention (Oct., }) 
10) 


«+ To Top $5 Billion 


Focus 
. Costs, Chang 


Over 


Shopping 


n Reduce 


Photos On 


Frozens Convention Features Marketing 
ase Histories’ (Nov., p. 11 

P MA Hears: In-Store Signs, Ads Hike 
Impact Of Cross-Display (Dec., p. 1) 

Steeper Tax Bite Worrie MFDA_ Exees 
(De P p. 7) 

Seen At FMI Fall Conference: New Manual 
‘ells ‘How To’ Inform, Educate Consum 
ers (Dee., p. $) 

Putting Your ‘Worst Offenders’ In Charge 
Can Boost Produc tivity, FDRS Meet 
Hears (Dec., p. %) 

Warehousing 

Opened Cases, Re-Packed Boxes At Ware 
house Present Greater Damage Potential 
For Non Foods (Feb., p. 10) 

Upgrading Warehouses May Save Chains 
$& Million (Feb., p. 18) 

Scanning, Warehouse Combo Earns 1% 
Profit On 14% Margin (April, p. 1) 

3 Basic Warehouse Store Types Evolving 
In US; Success Depends On Giving True 
Value To Shopper (May, p. 72) 

Burglar Cost Operator $65,000 Despite 
Warehouse Alarm System (Oct., p. 35) 
Separate GM Warehouse Appeal Surging 

Among Distributors (Oct., p. 35) 

20-35% Productivity Increases Possible Via 
Wage Incentive System (Oct., p. 35) 

Lumper Schemes Delay Deliveries, Pinch 
Truckers (Oct., p. 42) 

Wholesalers Push For 
loading Docks (Nov., 

Trucker Service Has 
Buyers (Dee., p. 1) 

Putting Your ‘Worst Offenders’ In Charge 
Can Boost Productivity, FDRA Meet 
Hears ( Dee., p. 9) 


Truck-Level Un 
p. 39) 
Nosedived In ‘78: 


Wholesalers 


Soston Boxed Beef Firm To Double Output 
(Jan., p. 6) 

NAWGA Slates 
(March, p. 1) 

Lax UPC Policy Causes 30% Dip In Pro- 
ductivity (April, p. &) 

Backhaul Can Bring 40% Of Shipments, 
$200,000 Volume (April, p. 8) 

Wholesalers Mount New Productivity Pro 
grams (Oct., p. 1) @ 


Productivity Focus 


Anger 


Shopwell’s #1 Club 
Offers Ticket Deals 
To Local Shows 


At Shopwell Youre 
/ »’ Number One! 
a | 


Join the Number One Chub and with this card 


you Can get extra savings every time you shop 


Number 
One Club 


i — . 


19° iors 49° 


: Ronzoni 
; Spaghetti 


\ 


DISCOUNTS ON TICKETS 
entertainment, free gifts, prize draw- 
ings and exclusive access to certain 
food coupons in ads are major features 
of Shopwell’s new “Number One Club” 
program. The red, white and blue plas- 
tic pocketbook-size cards are available 
to anyone. Club privileges vary only as 
to whether check cashing is wanted. To 


local 


use some coupons requires a minimum 
store purchase. Others do not require 
a minimum purchase, but do call for 
presentation of the club card. Accord- 
Larry Manno, administrative 
sales assistant, “the savings available 
to club members is definitels 


than reygular 


ing to 


b better 
Recently club 
members were able to present cards to 


coupons. 


cashiers for a 25 percent discount cer 
These were 
the Hayden Planetarium Sky Show and 
a multi-media show about New York 
City called the New York Experience. 
In the future Manno hopes drawings 
for expense-paid trips can be offered to 
club members. 


tificate to two local shows. 





Thanks to you, 
it works. 
for all of us. 


United Way 


¢ of This Magazine & The Advert 

















.and 
we've 
been 
doing it 
since 
1914. It’s 
Our spe- 
Cialty. 
Locks, 
alarms, 
Central Station 
Monitoring, CCTV - 
Nationwide. Request 


Bulletin No. ecor ay 


Silent Watchman 


The Silent Watchman Corporation 
4861 McGaw Rd., Columbus, OH 43207 
(800) 848-2872 





